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Gallup International’s 41 Annual Global End of Year Survey:

ECONOMICALLY MORE DIFFICULT YEAR TO COME

TheWorld’sfirst (launchedin 1977) and leading Global Barometer on prosperity, hope
and happiness, covering this year in a representative way about 2/ 3 if the global
population, done in partnershipwith WIN,shows:

ECONOMICPESSIMISMWONATLAST

Economicoptimism has declinedover the last months. The study showsthat 28% of the
world is now optimistic for the economicoutlook in 2018, but the economicpessimismis 2
points higher. Net optimism (the sharesof those saying the next year will be one of
economic prosperity minus the sharesof those who say the next year will be one of
economicdifficulties) hasshowna downward trend +23 (at the end of 2015), +20 (at the
endof 2016) to -2 (at the endof 2017).

For a secondsuccessiveyear Europeancitizensare significantlymore worried about their
prosperitynext year(- 16net score). Thechallengesfor the veryfuture of the EUprojectand
Europein generalcontinuedin 2017and it createduncertaintiesdespite9ǳǊƻǇŜΩǎemerging
signsof recovery. For the first time this indicator showsmore pessimistsfor the economic
outlook in EUthan in Russia,neverthelessthat the majority of Russians/ 49%, highestin the
studiedworld/ expectstagnationin their country.

TheUSpublicopinionisdeeplydividedon the economicexpectationsfor the newyear.

Themost pessimisticcountriesare Italy (net scoreof -50), Greece(net scoreof -42). Turkey
is closebehind them (net scoreof -40). Nigeria(+59), followed by Vietnam(+55 net score)
areon the other side.

Clearmajoritiesin Indiaand EastAsiaare expectingevena more prosperousyear from the
current one basedon an impressiveperformanceduring 2017, while West Asia is rather
worried.

HOPEONTHEPLANETEARTH…BUTLOWER

A bit lessthan 40% of the surveyedglobal population feels that 2018 will be better than
2017, which is 13 points down comparedto a year ago. 23% expect a worse one. 32%
believe2018isgoingto be the sameas2017andother 6%do not know.

Thenet scoreof +16 is twice down than the net scorefor the last year. Althoughhopeleads
rankingfor another year, the number of optimists is decreasingthroughout the world - as
last New¸ŜŀǊΩǎEvewasexpectedwith a majority of 52%of the planet feelingthat 2017will
bebetter than2016.

A yearago,15%felt that a worseyearwason its way,but nowadaystheir shareis 23%thus
givinga net scoreof +16 (39%- 23%). With lastȅŜŀǊΩǎ+37 the drop is obvious. Thedecrease
reveals concerns and worries as the world is turning into a more hectic and a less
predictableplaceoverthe lastyear.
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Indonesia(+66 net score)is thisȅŜŀǊΩǎwinner and SouthAsia(+51) is the most optimistic
regionin the world. Europeis on the oppositewith 0 scorein its non-EUpart andonly +5 in
the EU.

For instance,overall optimism in Bangladesh,India, Vietnam,etc. scoresat about +50 net
values,however Greeceis at -30 and Italy is at -41. Apparently,yet another bad-for-the-
west-good-for-the-eastyeariscoming.

Comparedto the Russiansmuch more US citizens are optimistic but there are mire
pessimistsin the USthan in Russia.

Hope is reservedfor the fastest growing countries. Low incomesapparentlygo well with
hopesincethere areprospectsof growth.

HAPPINESS: A LESSHAPPYWORLDIN 2017

About two-thirds (59%) of the surveyedworld claimthey arehappy. Thisis almost10 points
lower than twelve months ago. 2017 was a tough year with terrorist attacksover almost
eachweek and it may haveinfluencedpersonallivesall around the world. Nevertheless,a
majority in all polledcountriesarehappy.

Theworld today shares+49 net happinessςcomparedto +59 a year ago. Throughout55
countriessurveyed,8%saidthat they were unhappyςalmostthe samewith 9%at the end
of 2016and10%at the endof 2015.

Latin Americaseemto be the happiestcontinent pin the world (net scoreof +66 in this
region). Fiji is the happiestcountry. Colombiawith a net scoreof +86 is right after Fiji. Iran
and Iraq are at the bottom with +5 and +7. Thenet scorein the USand Russiaconcerning
happinessisexactlyequal(+50).

EMERGENCEOF A GLOBALSOCIETYIN WHICHNATIONALVARIATIONSAREOVERTAKENBY
WORLD-WIDELIFESTYLEGROUPS

IjazGilani, GallupPakistan(GlobalBarometerproject leader):

ά¢ƘŜ55 countriesshow the emergenceof a global society in which national borders are
being overtaken by world-wide lifestyle segments. Thus, according to the survey, the
attitudes of youth acrossthe world are more similar to each other than to the older
population within their own national borders. The sameis true for surveyfindingsacross
lifestylescharacterizedby Incomesandlevelsof Education.

Net Happinessacrossthe 55 countries polled by survey is 15% point higher among the
Young(under34yearsof age)thanamongthe olderpopulation(above55yearsof age).

The upscaleincome groups acrossthese 55 countries are 32% points happier than the
bottom twenty percentgroupsin their societies. Thecollegedegreeholdersare 13%more
happythan thosewhoseeducationisup to primaryschoolor thosewho areilliterate.

The analysisteam of the global surveyargues: Happinessdependslesson the country in
whichyoulive andmoreon yourAge,IncomeandEducationprofile or lifestyle.έ
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METHODOLOGY:
The Gallup International End of YearSurvey(EoY) is an annual tradition initiated by and
designedunder the chairmanshipof Dr. GeorgeGallupin 1977. It is conductedeveryyear
sincethen. Thisyearit wascarriedout by the GallupInternationalAssociationin partnership
with WINin 55countriesaroundthe world.

SampleSizeandMode of FieldWork:
A total of 53769personswere interviewedglobally. In eachcountrya representativesample
of around 1000 men and women was interviewed either face to face (23 countries;
n=24235), via telephone (13 countries; n=11656) or online (19 countries; n=17878). The
field work was conductedduring October2017 - December2017. Themargin of error for
the surveyisbetween+3-5%at 95%confidencelevel

RegionsCoverage:
ÅEUTotal- combinesEUWestandEUEast
ÅEUWestςAustria,France,Germany,Greece, Ireland. Italy, Netherland,Spain,Sweden,

UK
ÅEUEastςBulgaria,CzechRepublic,Latvia,Poland,Romania,Slovenia,Croatia
ÅNon-EUEuropeςAlbania,Armenia,Bosnia& Herzegovina,Kosovo,Macedonia,Moldova,

Serbia,Ukraine
ÅLatinAmericaςArgentina,Brazil,Columbia,Ecuador,Mexico,Peru
ÅEastAsiaςBangladesh,Fiji,HongKong,Indonesia,Japan,PapuaNewGuinea,Philippines,

Republicof Korea,Thailand,Vietnam
ÅWestAsiaςAfghanistan,Azerbaijan,Iran,Kazakhstan,Pakistan,Turkey
ÅMiddleEast- Iraq
ÅAfricaςEthiopia,Ghana,Nigeria,SouthAfrica
ÅUSA,IndiaandRussiaarenot includedin anyother regionalcategory

ABOUTGALLUPINTERNATIONAL

Gallup International Association(GIA) is the leading associationin market researchand
pollingandthis yearcelebratesits 70th anniversary.

For 70 years Gallup International Members have demonstrated their expert ability to
conductmulti-country surveyson a comparablebasisand deliver the highestquality. Their
Members are leading national institutes with a profound local knowledge of research
methods and techniques,statistical sources,customsand culture differencesof its own
countryandcarefullyselectedby the AssociationBoard. With only one Memberagencyper
country, Members work together on a daily basis to share knowledge, new research
techniquesand tools, aswell as to provide the most appropriatesolutionsto international
researchprojectsandserviceour clientsto the bestof our abilities.

Formore information:
KanchoStoychev(in Sofia),+359888611025
JohnnyHeald(in London),+447973600308
IjazGilani(in Islamabad),+923008544656
Forfurther detailsseewebsite: www.gallup-international.com

Disclaimer:Gallup International Association or its members are not related to Gallup Inc., headquartered 
in Washington D.Cwhich is no longer a member of Gallup International Association. Gallup International 
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surveys be credited fully as Gallup International (not Gallup or Gallup Poll).
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HOPE INDEX
As far as you are concerned, do you think that 2018 will be 

better, worse or the same as 2017?

OPTIMISTS: 39
PESSIMISTS: 23
NEUTRALS: 32

GLOBALHOPEINDEX2017: 16

HOPEINDEX: 
NETSCOREOFOPTIMISTSOVERPESSIMISTS

39

23

32

6

Better

Worse

The same

DK/NA

TOP 10 OPTIMISTS TOP 10 PESSIMISTS

Country Net Score Country Net Score

INDONESIA +67 ITALY -41

NIGERIA +64 GREECE -30

FIJI +57 BOSNIA & HERZEGOVINA -18

BANGLADESH +51 IRAN -18

INDIA +51 MEXICO -8

VIETNAM +50 PAPUA NEW GUINEA -7

ALBANIA +43 POLAND -5

KOSOVO +40 TURKEY -4

PHILIPPINES +40 REPUBLIC OF KOREA -3

SWEDEN +38 UKRAINE, LATVIA, SOUTH AFRICA 2

Definitions:
Optimists = Better
Pessimists = Worse
Neutrals = The same



HOPE INDEX - BY REGION
As far as you are concerned, do you think that 2018 will be 

better, worse or the same as 2017?
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Regions coverage:

Å EUTotal - combinesEUWestandEUEast
Å EUWestςAustria,France,Germany,Greece,Ireland. Italy,Netherland,Spain,Sweden,UK
Å EUEastςBulgaria,CzechRepublic,Latvia,Poland,Romania,Slovenia,Croatia
Å Non-EUEuropeςAlbania,Armenia,Bosnia& Herzegovina,Kosovo,Macedonia,Moldova,Serbia,Ukraine
Å LatinAmericaςArgentina,Brazil,Columbia,Ecuador,Mexico,Peru
Å EastAsiaςBangladesh,Fiji, HongKong,Indonesia,Japan,PapuaNew Guinea,Philippines,Republicof Korea,

Thailand,Vietnam
Å WestAsiaςAfghanistan,Azerbaijan,Iran,Kazakhstan,Pakistan,Turkey
Å Middle East- Iraq
Å AfricaςEthiopia,Ghana,Nigeria,SouthAfrica
Å USA,India andRussiaarenot includedin anyother regionalcategory



ECONOMIC OPTIMISM INDEX
Compared to this year, in your opinion, will next year be a year of economic 

prosperity, economic difficulty or remain the same for your country?

OPTIMISTS: 28
PESSIMISTS: 30
NEUTRALS: 36

GLOBALECONOMICOPTIMISMINDEX2017: -2

ECONOMICOPTIMISMINDEX: 
NETSCOREOFOPTIMISTSOVERPESSIMISTS

28

30

36

6

Prosperity

Difficulty

Same

DK/NA

TOP 10 OPTIMISTS TOP 10 PESSIMISTS

Country Net Score Country Net Score

NIGERIA +59 ITALY -50

VIETNAM +55 GREECE -43

INDONESIA +53 TURKEY -40

INDIA +46 IRAN -38

PHILIPPINES +32 UKRAINE -38

ALBANIA +31 UK -36

BANGLADESH +30 SOUTH AFRICA -35

FIJI +27 MEXICO -35

KOSOVO +25 ROMANIA -29

PAKISTAN +20 BOSNIA & HERZEGOVINA -27

Definitions:
Optimists = Economic Prosperity
Pessimists = Economic Difficulty
Neutrals = Remain the same



ECONOMIC OPTIMISM INDEX –BY REGION
Compared to this year, in your opinion, will next year be a year of economic 

prosperity, economic difficulty or remain the same for your country?
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Regions coverage:

Å EUTotal - combinesEUWestandEUEast
Å EUWestςAustria,France,Germany,Greece,Ireland. Italy,Netherland,Spain,Sweden,UK
Å EUEastςBulgaria,CzechRepublic,Latvia,Poland,Romania,Slovenia,Croatia
Å Non-EUEuropeςAlbania,Armenia,Bosnia& Herzegovina,Kosovo,Macedonia,Moldova,Serbia,Ukraine
Å LatinAmericaςArgentina,Brazil,Columbia,Ecuador,Mexico,Peru
Å EastAsiaςBangladesh,Fiji, HongKong,Indonesia,Japan,PapuaNew Guinea,Philippines,Republicof Korea,

Thailand,Vietnam
Å WestAsiaςAfghanistan,Azerbaijan,Iran,Kazakhstan,Pakistan,Turkey
Å Middle East- Iraq
Å AfricaςEthiopia,Ghana,Nigeria,SouthAfrica
Å USA,India andRussiaarenot includedin anyother regionalcategory



HAPPINESS INDEX
In general, do you personally feel very happy, happy, neither happy nor unhappy, 

unhappy or very unhappy about your life?

HAPPY: 59
UNHAPPY: 11
NEUTRALS: 28

GLOBALHAPPINESSINDEX2017: 48

HAPPINESSINDEX: 
NETSCOREOFHAPPYOVERUNHAPPY

13

4628

8
3 2

Very happy

Happy

Neither

Unhappy

Very unhappy

DK/NA

TOP 10 HAPPY COUNTRIES TOP 10 UNHAPPY COUNTRIES

Country Net Score Country Net Score

FIJI +92 IRAN +5

COLOMBIA +87 IRAQ +7

PHILIPPINES +84 UKRAINE +8

MEXICO +82 GREECE +21

VIETNAM +77 MOLDOVA +24

KAZAKHSTAN +74 BRAZIL +28

PAPUA NEW GUINEA +74 HONG KONG +29

INDONESIA +68 SOUTH AFRICA +29

INDIA +64 TURKEY +29

ARGENTINA, NETHERLANDS +64 GHANA +30

Definitions:
Happy = Very happy + Happy
Pessimists = Unhappy + Very Unhappy
Neutrals = neither happy nor Unhappy



HAPPINESS INDEX –BY REGION
In general, do you personally feel very happy, happy, neither happy nor unhappy, 

unhappy or very unhappy about your life?
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Regions coverage:

Å EUTotal - combinesEUWestandEUEast
Å EUWestςAustria,France,Germany,Greece,Ireland. Italy,Netherland,Spain,Sweden,UK
Å EUEastςBulgaria,CzechRepublic,Latvia,Poland,Romania,Slovenia,Croatia
Å Non-EUEuropeςAlbania,Armenia,Bosnia& Herzegovina,Kosovo,Macedonia,Moldova,Serbia,Ukraine
Å LatinAmericaςArgentina,Brazil,Columbia,Ecuador,Mexico,Peru
Å EastAsiaςBangladesh,Fiji, HongKong,Indonesia,Japan,PapuaNew Guinea,Philippines,Republicof Korea,

Thailand,Vietnam
Å WestAsiaςAfghanistan,Azerbaijan,Iran,Kazakhstan,Pakistan,Turkey
Å Middle East- Iraq
Å AfricaςEthiopia,Ghana,Nigeria,SouthAfrica
Å USA,India andRussiaarenot includedin anyother regionalcategory



Country Optimists Pessimists Neutrals DK/NA 
NET 

Hope

Row 

AFGHANISTAN 36 30 31 3 +6

ALBANIA 57 14 26 3 +43

ARGENTINA 51 21 22 6 +30

ARMENIA 27 24 43 6 +3

AUSTRALIA 31 39 30 0 -8

AUSTRIA 30 21 44 5 +9

AZERBAIJAN 36 25 19 21 +11

BANGLADESH 68 17 12 3 +51

BOSNIA & HERZEGOVINA 20 38 41 2 -18

BRAZIL 41 29 27 4 +12

BULGARIA 25 22 35 19 +3

CROATIA 39 23 29 9 +16

COLOMBIA 45 27 25 3 +18

CZECH REPUBLIC 30 23 43 4 +7

ECUADOR 31 16 44 9 +15

ETHIOPIA 57 24 15 5 +33

FIJI 65 8 18 9 +57

FRANCE 26 22 39 12 +4

GERMANY 29 17 50 4 +12

GHANA 50 26 18 6 +24

GREECE 20 50 29 2 -30

HONG KONG 32 22 41 5 +10

INDIA 66 15 17 2 +51

INDONESIA 73 6 12 9 +67

IRAN 25 43 27 6 -18

IRAQ 57 24 16 3 +33

IRELAND 40 16 37 6 +24

ITALY 15 56 26 3 -41

JAPAN 22 12 42 25 +10

KAZAKHSTAN 46 11 36 7 +35

KOSOVO 51 11 34 4 +40

LATVIA 28 26 26 20 +2

MACEDONIA 46 18 31 5 +28

MEXICO 26 34 38 2 -8

HOPE INDEX 2017
As far as you are concerned, do you think that 2018 will be 

better, worse or the same as 2017?

(Countries are presented in alphabetical order)

Definitions:
Optimists = Better
Pessimists = Worse
Neutrals = The same



HOPE INDEX 2017
As far as you are concerned, do you think that 2018 will be 

better, worse or the same as 2017?

(Countries are presented in alphabetical order)

Definitions:
Optimists = Better
Pessimists = Worse
Neutrals = The same

Roundingof Decimals: Theremaybe a slightdifferenceof 1 in someinstances. Exactfiguresare availableelsewhere.
Thereisalsoa slightpossibilitythat the figuresvaryup to maximumof 1 in different versionsof pressreleases.

Country Optimists Pessimists Neutrals DK/NA 
NET 

Hope

Row  

MOLDOVA 43 22 31 4 +21

NETHERLANDS 26 18 49 6 +8

NEW ZEALAND 53 21 26 0 +32

NIGERIA 74 10 12 3 +64

PAKISTAN 45 21 31 3 +24

PAPUA NEW GUINEA 31 38 29 2 -7

PERU 41 13 37 10 +28

PHILIPPINES 44 4 48 4 +40

POLAND 25 30 40 5 -5

REPUBLIC OF KOREA 19 22 58 1 -3

ROMANIA 38 35 25 2 +3

RUSSIA 25 17 47 11 +8

SERBIA 34 30 32 4 +4

SLOVENIA 42 11 44 3 +31

SOUTH AFRICA 37 35 20 8 +2

SPAIN 37 21 34 8 +16

SWEDEN 49 11 35 4 +38

THAILAND 30 21 44 6 +9

TURKEY 38 42 16 4 -4

UK 34 27 32 7 +7

UKRAINE 35 33 27 5 +2

USA 45 24 21 11 +21

VIETNAM 58 8 32 2 +50



Country Optimists Pessimists Neutrals DK/NA 

NET 

Economic 

Optimism

Row  

AFGHANISTAN 31 46 21 2 -15

ALBANIA 48 17 33 2 +31

ARGENTINA 34 24 38 4 +10

ARMENIA 21 35 40 5 -14

AUSTRIA 23 27 42 7 -4

AZERBAIJAN 31 25 23 21 +6

BANGLADESH 53 23 20 3 +30

BOSNIA & HERZEGOVINA 13 40 45 3 -27

BRAZIL 21 28 48 4 -7

BULGARIA 18 26 38 18 -8

CROATIA 12 38 46 4 -26

COLOMBIA 23 31 44 3 -8

CZECH REPUBLIC 27 22 46 4 +5

ECUADOR 34 27 35 3 +7

ETHIOPIA 37 46 14 3 -9

FIJI 43 16 33 8 +27

FRANCE 14 33 42 10 -19

GERMANY 18 23 54 5 -5

GHANA 40 34 21 5 +6

GREECE 8 51 39 2 -43

HONG KONG 22 33 41 4 -11

INDIA 65 19 15 2 +46

INDONESIA 63 10 16 10 +53

IRAN 12 50 33 4 -38

IRAQ 45 32 20 3 +13

IRELAND 23 25 46 6 -2

ITALY 9 59 30 2 -50

JAPAN 13 17 46 25 -4

KAZAKHSTAN 30 19 42 9 +11

KOSOVO 42 17 36 5 +25

LATVIA 13 34 40 13 -21

MACEDONIA 36 24 34 6 +12

MEXICO 11 46 40 3 -35

ECONOMIC OPTIMISM INDEX 2017
Compared to this year, in your opinion, will next year be a year of economic prosperity, 

economic difficulty or remain the same for your country?

(Countries are presented in alphabetical order)

Definitions:
Optimists = Economic Prosperity
Pessimists = Economic Difficulty
Neutrals = Remain the same



ECONOMIC OPTIMISM INDEX 2017
Compared to this year, in your opinion, will next year be a year of economic prosperity, 

economic difficulty or remain the same for your country?

(Countries are presented in alphabetical order)

Roundingof Decimals: Theremaybe a slightdifferenceof 1 in someinstances. Exactfiguresare availableelsewhere.
Thereisalsoa slightpossibilitythat the figuresvaryup to maximumof 1 in different versionsof pressreleases.

Country Optimists Pessimists Neutrals DK/NA 

NET 

Economic 

Optimism

Row 

MOLDOVA 24 24 46 6 0

NETHERLANDS 18 17 54 10 +1

NIGERIA 72 13 13 2 +59

PAKISTAN 46 26 22 6 +20

PAPUA NEW GUINEA 29 33 36 2 -4

PERU 33 17 41 9 +16

PHILIPPINES 42 10 46 2 +32

POLAND 17 38 37 8 -21

REPUBLIC OF KOREA 20 29 49 1 -9

ROMANIA 15 44 40 2 -29

RUSSIA 14 30 49 7 -16

SERBIA 26 41 29 4 -15

SLOVENIA 20 15 61 5 +5

SOUTH AFRICA 21 56 18 5 -35

SPAIN 20 37 38 4 -17

SWEDEN 16 18 62 4 -2

THAILAND 19 27 48 5 -8

TURKEY 18 58 21 2 -40

UK 13 49 30 8 -36

UKRAINE 16 54 25 5 -38

USA 28 31 29 13 -3

VIETNAM 61 6 32 2 +55

Definitions:
Optimists = Economic Prosperity
Pessimists = Economic Difficulty
Neutrals = Remain the same



HAPPINESS INDEX
In general, do you personally feel very happy, happy, neither happy nor unhappy, unhappy 

or very unhappy about your life?

(Countries are presented in alphabetical order)

Country Happy Unhappy Neutrals DK/NA 
NET 

Happiness

Row 

AFGHANISTAN 54 11 35 * +43

ALBANIA 60 13 27 * +47

ARGENTINA 72 8 20 1 +64

ARMENIA 61 4 34 1 +57

AUSTRIA 62 8 27 2 +54

AZERBAIJAN 42 7 48 3 +35

BANGLADESH 62 11 26 1 +51

BOSNIA & HERZEGOVINA 59 12 29 1 +47

BRAZIL 53 25 21 1 +28

BULGARIA 45 10 41 5 +35

COLOMBIA 89 2 9 1 +87

CROATIA 56 8 35 1 +48

CZECH REPUBLIC 45 8 45 2 +37

ECUADOR 67 4 27 2 +63

ETHIOPIA 71 11 17 1 +60

FIJI 94 2 4 * +92

FRANCE 50 7 42 1 +43

GERMANY 56 18 26 1 +38

GHANA 55 25 18 2 +30

GREECE 41 20 37 2 +21

HONG KONG 46 17 36 1 +29

INDIA 73 9 18 * +64

INDONESIA 73 5 22 1 +68

IRAN 33 28 39 * +5

IRAQ 34 27 39 0 +7

IRELAND 63 11 25 * +52

ITALY 50 8 41 1 +42

JAPAN 58 4 28 10 +54

KAZAKHSTAN 76 2 19 3 +74

KOSOVO 68 6 26 * +62

LATVIA 44 8 43 6 +36

MACEDONIA 61 7 30 2 +54

MEXICO 84 2 10 3 +82

Definitions:
Happy = Very happy + Happy
Pessimists = Unhappy + Very Unhappy
Neutrals = Neither Happy nor Unhappy



HAPPINESS INDEX
In general, do you personally feel very happy, happy, neither happy nor unhappy, unhappy 

or very unhappy about your life?

(Countries are presented in alphabetical order)

(Countries are presented in alphabetical order)

Roundingof Decimals: Theremaybe a slightdifferenceof 1 in someinstances. Exactfiguresare availableelsewhere.
Thereisalsoa slightpossibilitythat the figuresvaryup to maximumof 1 in different versionsof pressreleases.

Country Happy Unhappy Neutrals DK/NA 
NET 

Happiness

Row 

MOLDOVA 44 20 34 1 +24

NETHERLANDS 69 5 25 1 +64

NIGERIA 63 24 12 0 +39

PAKISTAN 65 16 18 1 +49

PAPUA NEW GUINEA 77 3 20 1 +74

PERU 65 4 28 3 +61

PHILIPPINES 86 2 10 1 +84

POLAND 60 8 30 2 +52

REPUBLIC OF KOREA 49 7 44 * +42

ROMANIA 65 18 17 0 +47

RUSSIA 55 5 34 5 +50

SERBIA 54 9 35 2 +45

SLOVENIA 62 6 32 1 +56

SOUTH AFRICA 50 21 28 1 +29

SPAIN 59 8 31 1 +51

SWEDEN 55 9 34 2 +46

THAILAND 56 10 34 1 +46

TURKEY 45 16 40 * +29

UK 58 16 26 * +42

UKRAINE 26 18 47 9 +8

USA 64 14 20 2 +50

VIETNAM 78 1 22 0 +77

Definitions:
Happy = Very happy + Happy
Pessimists = Unhappy + Very Unhappy
Neutrals = Neither Happy nor Unhappy



METHODOLOGYDETAILS

Country Supplier Sample Method Field period

Afghanistan ACSOR-Surveys 1723 F2F 05-28 Nov

Albania Be Research LLC 999 TAPI 02-12 Nov

Argentina * Voices! Research & Consultancy 1004 F2F / CATI

2-16 Oct;
13-20 Nov 

Armenia MPG LLC 1108 CAPI 30 Oct-20 Nov

Austria mǎǘŜǊǊŜƛŎƘƛǎŎƘŜǎ DŀƭƭǳǇ Lƴǎǘƛǘǳǘ1010 CAWI 08-15 Nov 

Azerbaijan SIAR Research and Consulting Group 600 CAWI 12 Nov-04 Dec

Bangladesh SRG Bangladesh Limited 1030 CATI

Bosnia & Herzegovina Mareco Index Bosnia 1000 CATI 13-26 Nov

Brazil Ibope Inteligencia 2002 F2F / TAPI 20-24 Nov

Bulgaria Gallup International 774 F2F 02-09 Nov

Colombia /ŜƴǘǊƻ bŀŎƛƻƴŀƭ ŘŜ /ƻƴǎǳƭǘƻǊƝŀ1000 CATI

Croatia Mediana 503 Online 30 Nov-06 Dec

Czech Republic MARECO Ltd. Praha 1000 F2F 13-29 Nov

Ecuador Cetados 742 F2F

Ethiopia WAAS International P.L.C 1000 CATI 12-30 Nov

Fiji Tebbutt Research 515 CATI 08-19 Dec

France BVA 1066 Online 11-27 Nov

Germany Produkt + Markt 1000 Online 04-15 Dec

Ghana Positive Insights 1000 F2F 03 Nov-06 Dec

Greece Public Issue Research Institute 1002 CATI 16-27 Nov

Hong Kong Consumer Search Group 500 Online 13-24 Nov

India Impetus Research 1006 CATI 08-25 Nov

Indonesia Deka 1026 Online 08-15 Nov

Iran EMRC 719 CATI

Iraq IIACSS 900 F2F 11-30 Nov

Ireland Red C Research and Marketing 1001 Online 03-11 Nov

Italy DOXA 1186 CAPI 16-31 Oct

Japan Nippon Research Center 1166 F2F 14 Nov-01 Dec

Kazakhstan BISAM - CENTRAL ASIA 1000 CAPI 02-30 Nov

Kosovo Be Research LLC 981 TAPI 01-11 Dec

* Argentina - two waves of fieldwork.



METHODOLOGYDETAILS(CONTD.)

Country Supplier Sample Method Field period

Latvia SKDS 1005 Online 22-26 Nov 

Macedonia BRIMA 1210 F2F Week3/4 Nov

Mexico BRAIN 802 F2F / TAPI 03 Nov-06 Dec 

Moldova CBS - AXA S.R.L., I.M. 1000 TAPI 23 Nov-02 Dec

Netherlands MotivactionInternational 1027 Online

Nigeria Market Trends International 801 F2F 01-28 Nov

Pakistan Gallup Pakistan 1000 F2F 30 Oct-17 Nov

Papua New Guinea Tebbutt Research 1013 CATI 01-09Nov

Peru DATUM Internacional 1203 F2F 01-05 Dec

Philippines PSRC 1000 PAPI 16-29 Nov

Poland MARECO POLSKA 1003 F2F 23-31 Oct

Republic of Korea Gallup Korea 1500 F2F 03-25 Nov

Romania TNS CSOP 530 CATI 20 Nov-08 Dec

Russia Romir 1502 F2F 16-21 Nov

Serbia TNS Medium Gallup 1011 F2F 26 Oct-05 Nov

Slovenia Mediana 501 Online 29 Nov-05 Dec

South Africa Freshly Ground Insights 1082 Online 04-20 Nov

Spain Instituto DYM 1016 Online 03-11 Nov

Sweden CMA Research 1015 Online 10-22 Nov

Thailand Infosearch co.ltd 600 F2F 23 Nov-04 Dec 

Turkey Barem 867 CATI 10 Nov-07 Dec

UK ORB 1004 Online 04-11 Dec

Ukraine Romir Ukraine 500 Online 16-21 Nov

USA Survey Monkey 1014 Online 13-17 Nov

Vietnam Indochina Research 1000 PAPI

Note:

Special thanks to Roy Morganfor providing data onQ1 αAs far as you are concerned, do you think that 2018 will be better, 
worse or the same as 2017?ά. Methodology details:
- Australia ςSMS survey, sample of 1458, fieldwork period 13-15 November 2017
- New Zealand ςSMS survey, sample of 1233, fieldwork period 15-20 November 2017


